


: LEADERSHIP MASTER CLASSES

AAA SCHOOL OF ADVERTISING IS CELEBRATING 21 YEARS OF ACADEMIC EXCELLENCE THIS YEAR.
You are invited to a series of MASTER CLASSES during July 2011.

The theme is LEADERSHIP. This theme will be addressed by SA’s most celebrated advertising and marketing gurus.

Gail Curtis (CEO of Saatchi & Saatchi) and Aubrey Malden/John Griffin (The Forensic Company)

A breakfast & morning session at Ulwazi Auditorium, Ulwazi Centre, Cnr. Republic Road & Bram Fischer Ave,
TUESDAY Randburg (opposite MNET) from 07h00 - 12h30

26 JULY 2011

Gail will share exciting leadership lessons learnt from analyzing successful sports teams and tell you how to build

a peak performance organization in the Age of Now. Aubrey & John will team up to get you, in an interactive way,

to think differently about leadership.

GAIL CURTIS
Gail Curtis began her career in strategic account leadership in the trenches of SA’s top three agencies during the

80s and by 26 years old, was made a board director. In 1993 Gail founded The Old Shanghai Firecracker Factory

- a unique agency with a dynamic service model. She was appointed to Saatchi & Saatchi as group CEO and regional
head of the group’s Africa Network in 2005. Gail is kept inspired by her involvement in the Youth Education Training
Initiative as a trustee, Vice President at the International Women's Forum of South Africa, a board member of the
Association for Communication and Advertising and, most recently, she joined the prestigious board of Business
Unity South Africa.

/" AUBREY MALDEN & JOHN GRIFFIN
"I honest and brave enough to undertake.”
e

Aubrey and John are partners at The Forensic Marketing Company; an international marketing and strategy company

that employs a technique that The Marketing Society in the UK says is, “A vital marketing technique that few are
COST PER MASTER CLASS:

They have over thirty years of experience working both locally and internationally and have worked for a number
of major blue- chip companies throughout their careers, including Unilever, Reckitt Benckiser, Shell, Toyota, SAB and
Prince Charles’ The Princes Trust.

John and Aubrey both come from the advertising agency background where they worked for Ogilvy, JWT, Saatchi,
and FCB. John was an account director whilst Aubrey ended up as CEO of McCann in the UK; he has won over 96
awards, including IPA Effectiveness and American Effectiveness Awards. He was advisor to The Confederation of
British Industry, voted a Member of The Marketing Elite and is author of the best-selling Book, “Things the Brand
Gurus Don't Want You to Know.”

R700-00 for AAA School graduates ‘ ¢
R1000-000 for Non-AAA graduates .
The fee includes a light breakfast. ‘

.? CLICKHERETO
RESERVATIONS: BOOK YOUR

. : PLACE
You can book with the following AAA staff member:

Ruvimbo Tengende:Tel (011) 781 2772 or Fax (011) 7812796
or email ruvimbot@aaaschooljhb.co.za




